
PROFILE

An Integrated 360° Marketing Agency

www.digiquads.com

http://www.digiquads.com/


Our Ethos
Where Execution Meets Creativity

STRATEGIC 
THOUGHT PROCESS

CREATIVE DESIGN 
APPROACH

EXECUTION FOCUS 
& TECHNOLOGY LED 



OUR UNIQUE DIFFERENTIATORS 

Offline to Digital 
From print and onsite initiatives to 

brand.com conversions!

Outcome Focussed
Targeted outcomes

both offline and online

Strategy to Execution
From marketing plans, media plans 

to digital, ATL and BTL execution 

INNOVATION, CREATIVITY, INTEGRATION & OUTCOME BASED MARKETING



OUR APPROACH



INTEGRATED SERVICE OFFERINGS

Identifying and uniquely

differentiating you brand ‘s

positioning is integral to your

brand’s ability to attract and retain

customers vis a vis its competitors!.

Be it your website, your social

media, your emailers or you offline

to online initiatives, an integrated

approach to digital is what works

best!

360 Branding 360 Digital



INTEGRATION AT ITS BEST

Brand Communication
Research, Positioning, 

Differentiation, 
Consistency.

Offline
All ATL, BTL And 

Offline Communication 
With A Focus On ROI

Online
We Focus On ROI And 

Use The Power Of 
Analytics To Maximize

Operational
Collaterals

OOH

Radio

Alliances

Brochures

TV

S&M 
Collaterals

SEO

SEM

Social

Email

ORM

Website

CRO

Influencers

Public Relations

Brand Strategy

Positioning

Brand Visuals & 
Tone of Voice

ATL/BTL



OUR 360 DEGREE MARKETING APROACH

Offline 
Marketing

Social Media 
Marketing

Website 
Creation & 
Marketing

Marketing Plans Creation & Execution

Onsite

Offsite

SEO

SEM Ads

Organic Paid 

Ads

360 Degree Integrated Strategy

ROI

ACTIVITIES

• Marketing Strategy & Planning

• Media Plans

• Thumb-stopping Creatives

• Website Creation

• Website SEO

• Organic Social Media Marketing 

• High Performance Digital Ads 

Campaigns (Google & Social Ads)

• Email Campaigns

OUTCOMES

• Targeted brand awareness 

• Consistent desired positioning

• Social media community growth 

• Social media engagement

• Top visibility in organic searches 

• Top visibility through ads

• Website traffic growth

• Website conversions/leads 

generation



OUR Clients 



OTHER VERTICALS BRANDS

TECHNOLOGY/
INTERNET

AUTOMOTIVE/ 
MANUFACTURING

ENTERTAINMENT/ 
LUXURY/

LIFESTYLE/ 
BRANDS

HEALTHCARE/
EDUCATION/ 

FMCG/
REAL ESTATE/ 

OTHERS



BRAND STRATEGY
Research, Competition, Target Market, Differentiation, Positioning & Execution



OUR INTEGRATED METHODOLOGY
Where Research Meets Innovation Meets Creativity

01 02 03

06 05 04

Research

Who are your customers, competitors,

target markets! What are your

differentiated unique selling points vis a vis

your competitors?

Analyze

How are you marketing your

differentiated USPs and bringing them to

you customer. Can your marketing

become an ongoing reality? How?

Strategize

Basis you USPs and those of the

competition, can you create a niche

for yourself and drive tangible ROI.

Visualize

Create consistent communication and a

strong brand recall by creating and

maintaining your brand’s communication

and visual identity.

Digitalize

Digitalize as much as possible. Offline to

online, print to online, ATL to online and

BTL to online . Use your website, social

media and emailers to convert all

marketing to tangible ROI & KPIs.

Optimize

Constantly monitor and enhance your

digital plan to ensure that you are

leveraging from A/B testing and getting

closer and closer to the sweet spot of

guaranteed ROI.



SAMPLE CREATIVE 
WORK



CP Invites



Teaser EDMs



Launch EDMs

Sustenance EDMs







TT Scope of Services

• Conceptualization of a 
new brand & its 

identities



TT Scope of Services

• Conceptualization of a 
new brand & 

operational collaterals 
and templates



TT Scope of Services

• F&B outlets 
conceptualization

• Open Flame Grill 
Restaurant



TT Scope of Services

• F&B outlets 
conceptualization

• Japanese Inspired 
Dining



TT Scope of Services

• F&B outlet 
conceptualization

• Laid Back Lounge & 
Sunset Cocktails



TT Scope of Services

• F&B outlet 
conceptualization

• Day Club Pool & Bar



iStayhotels



iStayhotels



Apodis Collection Collaterals



www.templatolio.com



Alila Fort
Bhishangarh

breathe

feel

listen

taste

see

Beleza By 
The Beach



Novotel



JW Marriott
Chandigarh



JW Marriott
Chandigarh



IHCL



Westin
Hyderabad 
Mindspace



Westin
Hyderabad 
Mindspace



The 
Manor



Atsui, Japanese 
Cuisine, Jaipur



Logo Conceptualization



INDUSTRY: ENTERTAINMENT



INDUSTRY: ENTERTAINMENT



INDUSTRY: LUXURY GOODS



INDUSTRY: AUTOMOTIVE



INDUSTRY: LUXURY GOODS



INDUSTRY: HOSPITALITY



INDUSTRY: HOSPITALITY



INDUSTRY: HOSPITALITY



OUR DIGITAL
EXPERTISE

360 Degree Digital focusing on driving measurable 

outcomes 

01
WEBSITES DEVELOPMENT

Great looking & conversions focused

websites. Mobile website and AMP websites

02
SEARCH ENGINE OPTIMIZATION

Driving visibility & rankings on organic

searches through organic On-page & off-

page SEO activities

03
SEARCH ENGINE MARKETING

Optimized SEM campaigns to deliver traffic

& conversions. Display, GDN, Text & Re-

marketing

04
SOCIAL MEDIA MARKETING

Social Media Profiles Management,

Campaigns & Influencers Management

05
EMAIL & SMS MARKETING

Email & SMS campaigns for ongoing customer

communication with better than industry

benchmarks



SEARCH ENGINE OPTIMIZATION

TECHNICAL ELEMENTS

STEP 1

Identify  the 

technical elements 
of section of the 

website

ON PAGE ELEMENTS

STEP 2

Redrafting the 

elements with the 
proper use of 

keywords in the main 

elements 

URL REVISION

STEP 3

Two or more URLs 

are running same 
content on 
webpages 

CONTENT

STEP 4

Content optimization 

& internal linking 
improvement

OFF PAGE ACTIVATION

STEP 5

Content based 

focused off page 
activities

Better crawlability of 

the section & good 
user experience

Remove duplicity 

issue of the website
Better density, 

keyword-based 
content & anchor 
text using relevant 

keywords

Support in ranking of 

critical keywords
Push ranking on the 

keywords that have 
low competition

Maximizing Organic Search Performance



DIGITAL ADS CAMPAIGNS
- OUTCOMES & ROI DRIVEN SOCIAL MEDIA & GOOGLE ADS

360 Digital 

• Creation of a monthly 
digital media plan with 

budgets for all campaigns  

• Defining TG for each 
campaign with FB/IG 

Audience Selection & 
Google Keywords/Display 

Planner

Media Plan & 
TG Research

Campaigns 
Conceptualization

Campaigns Execution & 
Ongoing Optimization

• Creatives/Videos 
conceptualization basis TG 

Planner

• Multiple creative & content 
copies for testing

• Campaigns execution basis 
campaign objectives

• A/B testing

• Ongoing optimizations for 
maximization of 

conversions, leads, calls & 
minimization of cost per 

result

Campaigns for Social Media, Google & Native media campaigns to ensure high 
performance results in terms of online bookings, leads generation, reach, cost per 

results & other relevant metrics  



DIGITAL ADS CAMPAIGNS 

Social Media Ads campaigns to drive targeted brand awareness, reach, engagement, 
website traffic, conversions and leads generation

Social Media Ads Campaigns

Campaign 
TG Definition

Audience 
Selection 

Creatives & 
content 
creation

Campaigns 
execution 
with A/B 
testing

Ongoing 
campaigns 
optimization

Look Alike 
Audience Remarketing

Hyperlocal
Targeting Custom

Audience



DIGITAL ADS CAMPAIGNS

Search engine marketing (SEM) display & text search ads to promote the brand & generate 
website traffic & conversions

Brand

• Protecting 
the brand

Long tail

• Getting non 
brand 
relevant 
traffic 

Short tail

• Targeting 
high volume 
traffic

Type of Keywords

multiple types of 
ad copies – text, 
visual, video

re-targeting intent targetinggeographic 
targeting

demographic & 
interests targeting

Google Search & Display Campaigns

SEM campaigns should be synergistic & complement SEO



OUR WEBSITE DESIGN STRUCTURE
Great looking, user interface friendly & conversions driven websites

BRAND & BUSINESS 
UNDERSTANDING

PROJECT PLAN & 
DESIGN

Creating a project plan and 
design based on benchmark 

UI/UX analysis

AUDIENCE 
ANALYSIS

Understanding the target 
audience and analyze the 

competition to create the 

website elements

Understanding your brand and 
business need to create 

something unique



WEBSITE DESIGN & 
MAINTENANCE

Advanced Tools
UI/UX Analysis, Conversion 

Rate Optimisation, 

Website Health, User 

Intervention & 

Engagement on-page, 

Engagement post-exit

Analytics
Google Analytics set-up, 

Reporting 

Competition and market analysis

UI/UX analysis

Trend and keyword analysis

Project plan creation



CASE STUDIES



CASE STUDY

Team has helped us constantly 

and diligently deliver our 
marketing requirements. Thanks to 
their holistic offerings, we have 

been able to find a one stop 
solution for our several marketing 

and branding needs. They have 
helped us with our onsite 

branding, digital marketing, and 
OOH branding. 

Scope of Services

• Marketing & Digital Strategy 
• Brochure Design

• Collaterals
• Search Engine Optimization

• Website creation & maintenance
• Offline creative support



Nature Trails

CASE STUDY
Scope of Services

• Marketing & Digital Strategy 
• Social Media Marketing

• Social Media Ads Campaigns
• Google Ads Campaigns

• Search Engine Optimization
• Website content refresh
• Offline creative support



CASE STUDY

Results Delivered 

• 65+% growth in digital revenues

• 75% growth in unique leads/calls
• 47% growth in conversion rate of leads/calls
• 58% growth in website traffic

• 56% growth in organic traffic
• 48% keywords in Top 10 ranks vs. zero in same period last year

• Huge jump in social reach & engagement rates 



Skyview By Empyrean

CASE STUDY

Since Skyview Patnitop by 

Empyrean’s inception to its 
operational stage, Team has 
helped us constantly and 

diligently deliver our marketing 
requirements. Thanks to their 

holistic offerings, we have been 
able to find a one stop solution for 
our several marketing and 

branding needs. They have 
helped us with our onsite 

branding, digital marketing, and 
OOH branding. 

Scope of Services

• Marketing & Digital Strategy 
• Social Media Marketing

• Social Media Ads Campaigns
• Google Ads Campaigns

• Search Engine Optimization
• Website creation & maintenance
• Offline creative support



CASE STUDY

Scope of Services

• Marketing & Digital 
Strategy 

• Social Media Marketing
• Social Media Ads 

Campaigns for leads & 
calls generation for Le 
Creuset stores across India

• Influencer Marketing with 
celebrities, popular chefs 

& other influencers 



CASE STUDY

Scope of Services

• Digital Strategy 
• Website Content

• Website Blogs 
• Press Releases, Articles

• Public Relations
• Social Media
• Social Media Ads 

• Website SEO
• Google Ads

• Emailers Design & Marketing
• Offline Creative Support for 

Presentations & Brochures

• Website Maintenance



CASE STUDY

Scope of Services

• Marketing & Digital 
Strategy 

• Website Development
• Website SEO

• Google Ads
• Social Media 

Marketing

• Social Media Ads 
• Emailers Design & 

Marketing



CASE STUDY

TT Scope of Services

• Digital Strategy 
• Multi-lingual Website 

Development
• Website SEO

• Google Ads
• Social Media Ads 
• Emailers Design & 

Marketing



LET’S MEET OVER       TO PLAN BIG WINS
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