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Powering Proficient Performance

An Integrated 360° Marketing Agency

www.growthpixel.com



l Our Ethos l

Where Execution Meets Creativity

STRATEGIC CREATIVE DESIGN EXECUTION FOCUS
THOUGHT PROCESS APPROACH & TECHNOLOGY LED




OUR UNIQUE DIFFERENTIATORS

INNOVATION, CREATIVITY, INTEGRATION & OUTCOME BASED MARKETING

O AN «

Offline to Digital Strategy to Execution Outcome Focussed

From print and onsite initiatives to From marketing plans, media plans Targeted outcomes

brand.com conversions! to digital, ATL and BTL execution both offline and online




OUR APPROACH

360°,
no more silos!

d.i.y. marketing creative
on the cloud approach

e



INTEGRATED SERVICE OFFERINGS
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Powering Proficient Performance

BRAND STRATEGY

®

360 Branding

ldentifying and uniquely
differentiating you brand ‘s
positioning is infegral fo your
brand’s ability to attract and retain

customers vis a vis its competitors!.

S

Powering Proficient Performance

DIGITAL MARKETING

360 Digital

Be it your website, your social
media, your emailers or you offline
to online initiatives, an intfegrated
approach to digital is what works
best!



INTEGRATION AT ITS BEST

Brand Strategy

S&M

Positionin
Collaterals 8

SEM

Brand Visuals &
Tone of Voice

8

Offline

All ATL, BTL And
Offline Communication
With A Focus On ROI

L

Operational Brand Communicatio

Collaterals
Research, Positioning,
Differentiation,
Consistency.

Brochures

Public Relations

Alliances

Radio

ATL/BTL

Website

(@

Online

We Focus On ROI And
Use The Power Of
Analytics To Maximize

CRO
Email

Influencers

Social

ORM



OUR 360 DEGREE MARKETING APROACH

ACTIVITIES

Marketing Strategy & Planning
Media Plans

Thumb-stopping Creatives
Website Creation

Website SEO

Organic Social Media Marketing
High Performance Digital Ads
Campaigns (Google & Social Ads)

Email Campaigns

360 Degree Integrated Strategy

SEO Onsite

Welbsite
Creation &
Marketing

Offline
Marketing

SEM Ads Offsite

~ Social Media :
anic  Marketing I;\cmd

Marketing Plans Creation & Execution

OUTCOMES

» Targeted brand awareness

« Consistent desired positioning

+ Social media community growth
« Social media engagement

« Top visibility in organic searches
« Top visibility through ads

+ Website traffic growth

« Website conversions/leads

generation
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Research, Competition, Target Market, Differentiation, Positioning & Execution

BRAND STRATEGY




Where Research Meets Innovation Meets Creativity

- OURINTEGRATED METHODOLOGY

BRAND STRATEGY

O1

Research

Who are your customers, competitors,
target markets! What are  your
differentiated unique selling points vis a vis

your competitorse

06

Visualize

Create consistent communication and a
strong brand recall by creating and
maintaining your brand’s communication

and visual identity.

02

Analyze

How are you marketing  your
differentiated USPs and bringing them to
you customer. Can your marketing

become an ongoing reality? Howe

05

Digitalize

Digitalize as much as possible. Offline to
online, print to online, ATL to online and
BTL tfo online . Use your website, social
media and emailers to convert all

marketing to tangible ROI & KPIs.

03

Strategize
Basis you USPs and those of the
competition, can you create a niche

for yourself and drive tangible ROI.

04

Optimize

Constantly monitor and enhance your
digital plan to ensure that you are
leveraging from A/B testing and getting
closer and closer to the sweet spot of

guaranteed ROI.



SAMPLE CREATIVE
WORK




RERA Registration N, RC/REP/HARERA/GEMI |
dated

.
RERA Registration No. RC/REP/HARE! IGGM/
647/319/2022/122 dated 2 2022
M BRAHMA o L

Realty

adani | W prAHMA

Realty

ou//l/e/ o nLe
z;%dc;ﬁ
to join us where Gurugram’s to the location the whole
future begins city will wish for

Tomorrow,
the who's who
of Gurugram

; will be
Join us for a chat over coffee Join us for a chat over coffee -
about the opportunities about the opportunities arriving here.

our new project brings for you. our new project brings for you.
Grab this chance
to be part of the
V Yl

Venue: Venue:

Samsara sales gallery Samsara sales gallery

N OMING SOON
INSSECTOR 62, GURUGRAM

www.adanirealty.com

c. given herein are mere artistic Impressk entat ses only. Readers are therefore s s, colours, etc. given herein are mere ors for repre n only. Readers are therefore
chedule and other relevant tarms amving at any decisico o = ding payment schedule and ather relev aritly vth rrLl»l;n o e ving at any decision of
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Realty
Teaser EDMs

adani

Realty

RERA Registratio
647,

| M sRAHMA

n No. RC/REP/HARERA/GGM/
379/2022/122 dated 20.12.2022

/o on www.haryanarer.

. 64 of 2010 dated 21

a.govin
.08.2010

Tomorrow,
the elite here
will wish for

elevating
experiences.

rab this chance
to be part of the
-

) EOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com

RERA Registration No. RC/REP/HARERAIGGM/
647/579/2022/122 dated 20.12.2022

also available on www.haryanarera.gov.in
Licence no. 64 of 2010 dated 21.08.2010

Tomorrow,
you will wish
you had been

here today.

Grab this chance
to be part of the

Referehce Image

) FOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com

0ses only. Readers are therefore
er prior to arriving ot any decision

.
RERA Registration No. RC/REP/HARERA/GGM/
- 647/579/2022/122 dated 20.12.2022
. == BRAHMA s
Licence no. 64 of 2010 dated 21.08.20%0

Realty

Tomorrow,
shoppers here

will wish for
haute couture
right in Gurugram.

) EOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com
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avadablo on www) govin
Liconce no. 64 of 2010 dated 21.08.2010
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adani | M prAHMA

Za/dc;/j £

will soon arrive here. Will you?

adani | mpp A

Realty Realty

a@ i Za/(ﬁi/j K‘

Realty has a new address.
Launch EDMs

Sustenance EDMs (Ll (L

DOWNTOWN DOWNTOWN

AVENUE AVENUE

SE’CYOR 62, GURUGRAM SECTOR 62, GURUGRAM

(L

DOWNTOWN
AVENUE

SECTOR 62, GURUGRAM

= % =

i | Y
] ||IH|HHH| M ; Golf Course Road | 161 Airport | Huda City Centre
i & Rapid Metro (5 mins)™ (40 mins)™ (15 mins)™

Boutique Commercial Plots sizes ranging
from 100.65m 2t0176.13 m 2

Boutique Commercial Plots sizes ranging P Y YTy e e
from 100.65m 2t0176.13 m 2 ra t0176.13 m?

To join the lavish, call: xx xx XXxXXXX

To join the lavish, call: xx XX XXXXXX

‘www.adanirealty.com

Disclaimer; The images, appearances, colours, etc. given herein are mere artistic impressions for representation purposes only. Readers are therefore

requested to verify ot detalils, inchuding poyment schedule and other relevant terms P
of buying any unitin the soid project *T&C APRY.

To join the lavish, call: xx XX XXXXXX

www.adanirealty.com
Disclaimer; Tha images, appearances, colouss, etc. given herein are mere artistic impressions for representation purpeses only, Readers are therefore
requested to verify o details. including payment scheduie and other relevant terms independently with the promoter prior to arriving ot any decision
‘of buying any unitin the said project *T&C AppYy.

www.adanirealty.com

Discicimer The imoges, Colours, stc. given t Readers oo
therefore requested 1o verity of detols, incuding payment schedule Gnd ather relevont terms indspendently with the promoter prior to.
oriving o any decision of buying ony Uit i 1he soid project. “T6C APpY.
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NITOP
PYREAN

SKYVIEW
PATNITOP

#ContestAlert

B..

SKYVIE
PATNITOP
»yEMPYREAN

)

skyview_patnitop * Following
Skyview Patnitop By Empyrean

skyview_patnitop #ContestAlert
@Set. Shoot. Share.@Love Skyview
Patnitop? Share your best Skyview
clicks with us in the comments below
and get a chance to get featured on
our page! € € #Patnitop
#Destination #Cablecar #Ropeway
#Adventure #India

#Travelgram #Travelholic

#Travel #Mountain #Snow #Winters
#Food #IndianCuisine #Foodie
#blogger #AdventureTime
#TourismIndia #Tourism

Qv

a Liked by mansibhat and 84 others

skyview_patnitop * Following

® skyview_patnitop Fly without fear!
Our partnership with Flying Fox,
India's #1 Zipline Adventure Tour
Operator, guarantees the highest

level of safety in your zipline One Destination.

adventures at Skyview Patnitop. Fly Endless Experiences.

fearlessly with us. Booking link in bio.

#SkyviewPatnitop #Patnitop o . ~

#Destination #Cablecar #Ropeway India’s H|8heSt RopeWOy
#Adventure #Travel #India
#Travelgram #Travelholic #Mountain
#blogger #AdventureTime
#Tourismindia #Tourism

Qv N

n Liked by mansibhat and 60 others

SKYVIEW
PA )

TNI

MPYREAN

Zipline Tubing Sledge Magic Carpet Food Carts

Qv

INDUSTRY: ENTERTAINMENT

skyview_patnitop * Following e

skyview_patnitop Skyview Patnitop
rises to new heights!

We are proud to be awarded the 'Best
Adventure Tourism Destination 2019
by ‘The Travel & Tourism Excellence
Awards' organised by FICCI and Ernst
& Young on 23rd August 2019.
#SkyviewPatnitop #Patnitop
#FICCI2019 #Adventure
#AdventureDestination #Tourism
#Travel

crazy__dapper congratulations

eply

ajay.gupta.33234
Congratulations @

431 views



INDUSTRY: ENTERTAINMENT

naturecrails
Whai s

naturEE ra||S - - Dream Nature Date?

naturetrais |

@ Nature Trails, Sajan

FAMILY ESCAPE

CLOSE TO NATURE

ZIP THROUGH

ONI13dd V3




_‘ lecreusetind * Following

) INDUSTRY: LUXURY GOODS

Hyderabad,
we are coming to paint
your Ritchen vibrant!

lecreusetind You guessed it right!
Just dropping in — Le Creuset's
timeless cookware collection will
soon be brightening Hyderabad!
Stay tuned to our page more
palatable updates!

#LeCreusetindia #FrenchCookware
#StayTuned #ComingSoon
#VibrantCookware #Hyderabad
#luxurykitchen #lifestyle #foodstyling
#foodstyle #foodstylelovers #foodie
#foodgram #foodlover #foodstagram

QY N

a Liked by mansibhat and 29 others

Add a comment

lecreusetind * Following ..

W lecreusetind One day is not enough
to honour how special a father is for
us because he is amazing every day.
Le Creuset wishes every father out
there a happy father's day.
#FathersDay
#SuperHero#LeCreusetIndia
#FrenchCookware #VibrantCookware
#LifetimeGuarantee
#QuarantineMeals #Quarantine
#KitchenQuarantine
#QuarantineRecipes #SocialDistance
#StaySafeStayHome #QuarantinelLife
#StayHome #StayHealthy
#NowDelivering #FathersDay

oQv W

ﬁ Liked by mansibhat and 24 others

Add a comment

lecreusetind + Following

W lecreusetind #QuarantineChallenge
A sneak peak into our most loved
shades of this ever so vibrant
cookware, Le Creuset.

Can you guess the names of the
shades correctly with the given hint!
#lLeCreusetindia #FrenchCookware
#VibrantCookware
#LifetimeGuarantee
#QuarantineMeals #Quarantine
#KitchenQuarantine
#QuarantineRecipes #SocialDistance
#StaySafeStayHome #Quarantinelife
#StayHome #StayHealthy #Challenge
#QuarantineGame

@
Qv N

a Liked by mansibhat and 30 others

Add a comment.



i HEROELECTRIC

Plug . Plug Oul. Ride.

1 DIA IS CHARGING FORWARD!

HEROCLECTRIC

India's Largest Selling Electric Bikes

e 0 9

o casomo | Light ekt 2Yews
STATONS | Partabc Batiery  arranty

EASYON  aconsates
POCKET & SERVICE CoNTERS.

Lorem Ipsum Is simply dummy fex! of the printing and fypeseffing Industry. Lorem Ipsum
has been the indushy's standard dummy fext ever since the 15005, when an unknown
printer fook a galley of lype and scrambled it lo make a type specimen book.

TENSION-FREE DELIVERIES

Forget abaut securty of your precious asset ana delveries
witn our anti-he’t oo equipped scosters

*What' n l It fits 1

« Special prices for bulk buyers
+ Door step after sales service
« Flexible payment options

KNOW MORE

Call us af 1860-2662-2662 | SMS <HE> fo 56677 for a test drive
lick here fo visit: heroelectric.in

+ Annual Maintenance Contract (AMC)
+ Onsite charging station
+ Fleet fracking through GPS

R e—

INDIA IS CHARGING FORWARD! [ [A HEROCLECTRI

photon
THE ITALIAN CLASSIC,

?e-im/enletl./

il
INDIA IS CHARG! NGFORW)A)R)DI

ray anead of your compstiton with sur GPS-enablec scoorers!
Reach your customers even at nor-standaraized cacresses with much eass and
at o faster pace. What's more, with © phone cherging pert attached to

our scocters, never rwn oul of batlery,

Make a smarter cholce and avall the excliing benefits

« Special prices for bulk buyers + Annual Maintenance Contract (AMC)
+ Onsite charging station

+ Fleet fracking through GPS

+ Door step affer sales service
+ Flexible payment opfions

KNOW MOR

Call us at 1860-2662-2662 | SMS <HE> 1o 56677 for a fest drive
Click here fo visit: heroelectric.in

e e e b e

INDIA IS CHARGING FORWARD! [}

A HEROE L ECTRIC

AHEROCCA Enterprine

photon

POWERED AT FIRST SIGHT

pewsrcd )7 o AR AN Z=
‘I.I onm@l 1 % oz Npa S
o e difmein avioanon Sy owbinoor

MARKET YOUR BRAND THROUGH ECO-FRIENDLY DELIVERIES

KNOW MORE

Cotl us ot 124028622662 | SMS <HE> lo 56£77 401 0 test arve
ek hww Sa visk hwoubes "

wi vk

INDIA 15 CHARGING FORWARD! [ 3

INDUSTRY: AUTOMOTIVE

Nyx

Nedlare Sneeen,
Faey ard Fve

Deliver Smooth,
Easy and Fast.

IND1A 15 CHARGING FORWARD! [ 3 I?« HERO»—I 2
—

Carrmst Smurier
with
Cony Navgeliar

Connect Smarter -
with Easy Navigation

INDIA 1S CHARGING FORWARD! 2}

- HERO= =




INDUSTRY: LUXURY GOODS

CPI

For Everlasting
Silver Lined Memories!




INDUSTRY: HOSPITALITY
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Where luxury
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. CHRISTMAS
= WONDERLAND!
ﬂ Deve. .m 2 sumptuous while

it of the d
Avall ﬁ* )season o

: For reservations, call +91 xxxx xxx xx

S

™
LIGHTEN UP! IT'S THQ‘:
CHRISTMAS SEASON!

Delve into a sumptuous spread while celebrating the spirit
of the season and avail ( insert offer).

For reservations, call +91 xxxx Xxx XX

Choose hatel name & address (with property contact detais)
rom drop down menu)

i tanen e v K3 (B @ W

om drop down menu)

Choose hotel name & address (with property contact details)

wor oo i s 3 (1 B @ B

RECREATION

r, Nirwan
16 | Ph: +91 141 405 1100

voees () D @ @ T

AMILO THE
ROOFTOP B

GRILL IN

Launching on 14 February at
Lemon Tree Hotel, Siliguri!

For reservations, call +91 353 395 2605

DID SOMEONE SAY NON-STOP KEBABS?

Relish unlimited succulent kebabs complemented by a
mouth-watering thali.

Vegetarian combo at Rs. 999
Non-vegetarian combo at Rs, 1199

For reservations, call +91 XxXX XXX XXX

Lemon iz Pramier, HITEC City, Hyderabad, Plot No.2, 5u
Madl

l0.6¢, HITEC City,
ihapur, Hyderabad, Telangana SO0081 | Ph +81 10 4121 2121

it et emon e 2 ] ) B @ ST

seehictelscom | 431 9911701 71— Con

COME CELEBRATE WOMEN’S DAY

We are all set to delight you with an exciting xx% discount
on our sumptuous spread.

12:00 pm - 3:30 pm | 7:00 pm — 11:00 pm

For reservations, call +91 7780 043 534 or
emall amfnb1.ppn1@lemontrechatels.com

Choose hotel name & addres
from dro

ith property contact details)
own menu)

¢ 130 (D12 i)

THE 24X'7 MULTI-CUISINE
RESTAURANT

0N

Lemon Tree Premier, Jaipur, Nirwan Ma
Bani Park Jaipur, Rajasthan 302016 | Ph: +91 141 405 1100

neeros B K

INDUSTRY: HOSPITALITY

LEMON TREE'S CELEBRATED
PAN-ASIAN RESTAURANT

REPUBLI  OODLES

on Tree , Jalpur, Nirwan Marg
Bani Park )i Rajasthan Sb2016 | Ph: +91 141 405 1100

e M@ O LHin




_
NOVOTEL

HOTELS & RESORTS

MUMBAI
JUHU BEACH

14 June ~ 29 June 2013 | dpm - Midnight

For resarvations, contact 022 6693 4444 [ h&924-re@accor.com

Fallow ws o0 I'—‘g Bnvmiet_meeaal

COOL BREEZE, FLEET OF CLOUDS,
THE SEA AND YOUR VOWS

INDUSTRY: HOSPITALITY

BORN IN ITALY, | .
LOVED GLOBALLY

Indulge in the all-time favourite ) ‘ 2

YOUR
CHOICE

FOR A
MONSOON
WEDDING

MUM%&LF_ -

e vt c

n www facebesk comvnavstelmumbnl

Feast on arangs of delicioss pizzas, from the trad itional Margharita and sicilian to

*he cxotic Pances Chatpata and many more. What's mare, you car asa make your

o plesa with delectable Loppings. Eojoy your lewurite versicn gained wits an
igorating bevarage for s indulgent experience!

bl -
e NOVOTEL

J!-mm_,‘mnn:uupr,u RO P
AL TheSQuara, Sov-Cods, S00k 00T Rosm SarA0R f0% 12/00 6T - 17,00 0

“at moraalizis onla 828 6105 G100 £ 44118 58580/ WEEIF MlSaccoccom  How el Taene Aribiahl T Cily b panb. @ Rapar Pine

Fllow us on n WK LoV I PUIC NI QI rRose



OUR DIGITAL
EXPERTISE

360 Degree Digital focusing on driving measura

outcomes

S

ble

01
02

03

04

05



Maximizing Organic Search Performance

SEARCH ENGINE OPTIMIZATION
- ——//—/—}(/+—0 1

STEP 1 STEP 2 STEP 3 STEP 4 STEP 5
|dentify the Redrafting the Two or more URLs Content optimization Content based
technical elements elements with the are running same & internal linking focused off page
of section of the proper use of content on improvement activities
website keywords in the main webpages
elements
Better crawlability of Push ranking on the Remove duplicity Better density, Support in ranking of
the section & good keywords that have issue of the website keyword-based critical keywords
user experience low competition confent & anchor

text using relevant
keywords




360 Digital

DIGITAL ADS CAMPAIGNS
- OUTCOMES & ROI DRIVEN SOCIAL MEDIA & GOOGLE ADS

Campaigns for Social Media, Google & Native media campaigns to ensure high
performance results in terms of online bookings, leads generation, reach, cost per

« Creation of a monthly
digital media plan with
budgets for all campaigns

« Defining TG for each
campaign with FB/IG
Audience Selection &
Google Keywords/Display
Planner

results & other relevant metrics

Creatives/Videos
conceptualization basis TG
Planner

Multiple creative & content
copies for testing

Campaigns execution basis
campaign objectives

A/B testing

Ongoing opftimizations for
maximization of
conversions, leads, calls &
minimization of cost per
result



DIGITAL ADS CAMPAIGNS

Social Media Ads Campaigns

Social Media Ads campaigns to drive targeted brand awareness, reach, engagement,
website traffic, conversions and leads generation

4 N N [ )
Campaign Audience Cr::r:it\;ii &
TG Definition Selection creation
\_ AN N j
Hyperlocal
e Ller Custom Look Alike
geting . .
Audience Audience

4 )

Campaigns
execution
with A/B
testing

\_ /

4 )

Ongoing
campaigns
optimization

- J

Remarketing



Google Search & Display Campaigns
DIGITAL ADS CAMPAIGNS

Search engine marketing (SEM) display & text search ads to promote the brand & generate
website traffic & conversions

SEM campaigns should be synergistic & complement SEO

Type of Keywords

Brand Long tail Short tail

o 4 o 4

4 N 4 N 4 N

[y — e s Hew Fooes

—| * Protecting

the brand

A

/

, Multiple types of

ad copies - text,
visual, video

A

e Getting non
brand
relevant
traffic

/

p
A s .

b4 re-targetin
Q%‘&* S

targeting

A

e Targeting
high volume
traffic

.
geographic L_}‘f_,' demographic &
\' interests targeting

intent targeting




Great looking, user interface friendly & conversions driven websites

OUR WEBSITE DESIGN STRUCTURE

& N

BRAND & BUSINESS AUDIENCE PROJECT PLAN &
UNDERSTANDING ANALYSIS DESIGN

Understanding the target
audience and analyze the
competition to create the

I website elements I




WEBSITE DESIGN &
MAINTENANCE

DY

Advanced Tools

Ul/UX Analysis, Conversion

Rate Optimisation,
Welbsite Health, User

Intervention &

Engagement on-page,

Engagement post-exit
Analytics
Google Analytics set-up,

Reporting
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CASE STUDIES

I



CASE STUDY

YOU'LL BE
WELL-CONNECTED HERE.
JUST LIKE YOUR
CLIENTELE.

100000+ formilles Iing In the vicinity aireody.
with o thiiving cotetymant of Hilis and UiNIs

Scope of Services

« Marketing & Digital Strategy

« Brochure Design

« Collaterals

« Search Engine Optimization

«  Website creation & maintenance
« Offline creative support

adani

Realty

Team has helped us constantly
and diligently deliver our
marketing requirements. Thanks to
their holistic offerings, we have
been able to find a one stop
solution for our several marketing
and branding needs. They have
helped us with our onsite
branding, digital marketing, and
OOH branding.

(Ll

DOWNTOWN
ENL

Tomorrow,

the elite here

will wish for
elevating

Sxperieneces.

R
) €OMING SOON

57 INSECTOR 62, GURUGRAM

www.adanirealty.com




CASE STUDY

Scope of Services

Marketing & Digital Strategy
Social Media Marketing
Social Media Ads Campaigns
Google Ads Campaigns
Search Engine Optimization
Website content refresh
Offline creative support

naturetralls

AN % $ '-:,3 Y e
Plann ng for ateam’s Qutir)g‘;this July?
o, b - 7

’.;‘ >,

CELEBRATE THE SPIRIT OF FREEDOM naturetrals

AMIDST NATURE'S EMBRACE!

INDEPENDENCE
by

Nature Trails

naturetrails_resorts Following v Message ~ *& se»

1,469 posts 2,036 followers 25 following

NatureTrails

naturetrails Hotel resort

& Embark on a summer adventure like no other! i@
© A quick drive away from Mumbai & Pune
Book Now

For... more

@ bitly/3G8cTWS + 4

Followed by mansibhat, casabeachgoa + 3 more

©O 6 @ o

Experiences Happy Client... Book Direct Pet friendly % New adventu... Tourism Day Republic Day

N DRENCHED

ALL SETTO
UNLEASH YOUR
ADVENTUROUS

SPIRIT?

P 2 l
| | TOTHE ONE

WHO FACES EVERY. A& % |

CHALLENGE

QUALTY T WRTH

SIEND BOMC
EERHEOVED ONES Monsoon Retreat
- Adventure and #elonation Amidet Nature




CASE STUDY

naturetraills

Overall Revenue/Spend Ratio /CPL Performance

Organic Traffic/SEO Keywords Rankings Performance

Apr-Jun'24|Apr-Jun'23| Growth %
BVN Revenue (in L) 65%
Unigue Leads/Calls 4471 3308 35%
June Unigue Leads/Calls 2076 1185 75%
Total Traffic 28564 37086 98%
Ad Spend (in L) 3.2 1.3 146%
Avg. Overall CPL 72 39 82%
June CPL 74 54 36%
Avg. Spend Ratio 2.2% 1.5% 49%
June Spend Ratio 2.6% 2.9% -13%
Conversion Rate 11.0% 7.9% 47%

Results Delivered

65+% growth in digital revenues
75% growth in unique leads/calls

47% growth in conversion rate of leads/calls

58% growth in website traffic
56% growth in organic traffic

48% keywords in Top 10 ranks vs. zero in same period last year

Huge jump in social reach & engagement rates

Apr-Jun'24 (Apr-Jun'23| Growth %o
Total Organic Traffic 25696 16519 Sk
June Organic Traffic 11001 4858 126%
%% Keywords Top 10 Ranks 48% NA NA
% Keywords in Top 20 Ranks|  70% NA NA

Social Media Performance

Apr-Jun24|Apr-Jun'23| Growth %
Total Social Reach 1135201 36511 3009%
Total Social Followers 34381 28992 19%
Total Posts o4 105 -49%
|G Engagement Rate 12.8% 500 | 237%
|G Engagement Per Post 3029 11 27436%
Social Website Traffic 214 197 9%




Skyview By Empyrean
CASE STUDY YT A

- 502 posts 6,754 followers 150 followin
SKYVIEW . 2

Skyview By Empyrean

wEMPYREAN S

India’s largest Mountain Adventure Destination! Re-open now while adhering to all
COVID19 protocols for safety and sanitisation.
linktr.ee/SkyviewByEmpyrean

llowed by mansibhat

«m
SPECIL

Foll
Safety First! uarantine... Happy Gue... Offers for y...

Since Skyview Patnitop by

Empyrean’s inception to its

operational stage, Team has @ % .

helped us constantly and

diligently deliver our marketing mross  mmas Gy @

requirements. Thanks to their £ s

holistic offerings, we have been

able to find a one stop solution for

our several marketing and

branding needs. They have

TR A | e helped us with our onsite
branding, digital marketing, and

OOH branding.

Scope of Services

*  Marketing & Digital Strategy
» Social Media Marketing
« Social Media Ads Campaigns

We salute all

+  Google Ads Campaigns i
« Search Engine Optimization

+  Website creation & maintenance
+ Offline creative support




.‘ lecreusetind + Following

Hyderabad,

( AS E ST' | DY we are coming to paint = i le Gosets
| timeless cookware collection wi

your h|tchen V|brant| soon be brightening Hyderabad!

Stay tuned to our page more
palatable updates!

#LeCreusetindia #FrenchCookware
#StayTuned #ComingSoon
#VibrantCookware #Hyderabad
#luxurykitchen #lifestyle #foodstyling
#foodstyle #foodstylelovers #foodie
#foodgram #foodlover #foodstagram

_‘ lecreusetind * Following

© LEcrEusET)

W lecreusetind One day is not enough

“=  to honour how special a father is for
us because he is amazing every day.
Le Creuset wishes every father out
there a happy father's day.
#FathersDay
#SuperHero#LeCreusetindia
#FrenchCookware #VibrantCookware
#LifetimeGuarantee
#QuarantineMeals #Quarantine
#KitchenQuarantine
#QuarantineRecipes #SocialDistance
#StaySafeStayHome #QuarantineLife
#StayHome #StayHealthy
#NowDelivering #FathersDay

®Qv N
a Liked by mansibhat and 29 others

Scope of Services

*  Marketing & Digital
Strategy

+ Social Media Marketing

» Social Media Ads
Campaigns for leads &
calls generation for Le
Creuset stores across India

+ Influencer Marketing with
celebrities, popular chefs
& other influencers

.0 lecreusetind + Following

lecreusetind #QuarantineChallenge
A sneak peak into our most loved
shades of this ever so vibrant
cookware, Le Creuset.

Can you guess the names of the
shades correctly with the given hint!
#LeCreusetIndia #FrenchCookware
#VibrantCookware
#LifetimeGuarantee
#QuarantineMeals #Quarantine
#KitchenQuarantine
#QuarantineRecipes #SocialDistance
#StaySafeStayHome #QuarantinelLife
#StayHome #StayHealthy #Challenge
#QuarantineGame

ie

oQv

a Liked by mansibhat and 24 others

Add a comment

@
Qv N

a Liked by mansibhat and 30 others

Add a comment




CASE STUDY

CORPORATEDGE

Inspiring Workplaces

PRESS VIRTUAL O.

GCORPORAT

Scope of Services CorporatEdge Serviced Offices

Giving your Business the EDGE. Delivering inspiring workplaces and beyond. #CorporatEdge
Real Estate - Gurgaon, Delhi NCR - 2,020 followers

f"/'_
- Digital Strategy

«  Website Content
. Webs”‘e B|Ogs (Visit website l’.’.') CMoreD
* Press Releases, Articles

« Public Relations

 Social Media

See all 30 employees on LinkedIn

VIRTUAL OFFICES

Home About Posts Jobs People Insights Videos

GORPORAT

#
« Social Media Ads About |
° We bs”’e S EO Corporatedge, as Inspiring Workplace, is a state-of-the art business centre, located in the prime business locations of
Dubai, Gurgaon, NCR, New Delhi and Bangalore. Location 1. DLF Cyber Hub : 288 workstations, 62 office suits, Director R
° GO Ogle AdS Cabins, 3 Meeting rooms Location 2. Two Horizon Centre : 280 workstations, 60 suites, 6 meeting ... see more good vibes

« Emailers Design & Marketing

« Offline Creative Support for
Presentations & Brochures

«  Website Maintenance

CORPORAT:D

CorporatEdpe wishes you

Happy Father's Day.




‘5 HEROCLECTRIC @

MAKE YOUR HOME
A CHARGE & GO STATION!

Experience Peace of Mind. Experience Hero Blectric
Powered by Lithium-ion Boftery

Available on PAYTM with
benefits of 3000

heroelectricindia @

heroelectricindia @ It's never been
a better time to own an e-scooter
with a special deal for #Gurgaon.

Presenting Hero Optima with world
class Lithium — ion batteries that
can be detached and charged like a
mobile phone anywhere anytime.

CASE STUDY

HEROCLCCTRIC

India’s Largest Selling Electric Bikes

Scope of Services

*  Marketing & Digital

Strategy

+  Website Development

+  Website SEO

+ Google Ads

« Social Media
Marketing

* Social Media Ads
« Emailers Design &

Marketing

YOU'LL BE RIDING A FREE
BIKE IN 2 YEARS

No more hassles of charging,

Go Fuel Free. Switch to electric now
click http://bitly/2rSCWaa

#Hero #ElectricScooters

#HeroOptima
#IndialsChargingForward

BB ho bl earhdan ne

oQv

39 likes

heroelectricindia @

heroelectricindia @ The #nature
needs your love too! You love the
nature and she loves you back! Join
the #GreenRevolution and the
bring the change.

Call us 1860 2662 2662
#ValentinesDay #HeroElectric

florumstreetstyle Great Feed!

oQvY

28 likes

@  heroelectricindia ©

@  heroelectricindia @ A Hero Electric
bike brings you savings equivalent
to its costs in just 2 years.
Surprised? Visit
http://bitly/1VzBdhn to know
more.

#HeroElectric #Bikes #ElectricBikes

SAVINGS
#PollutionFreeDelhi #GoGreen
so H UGE, #Environment #Pollution #Savings

#Money

Reply

oQvy

17 likes

© Adwaco

@ theactivekollection §§ Iy

@

STAY HOME, STAY SAFE

#HeroElectric

Smart Move Stay Safe

Apno se phir milenge
APNI SAFE
PE CHALENGE.

Did you mean switch to elociric?

heroelectricindia ¢ IR

955 posts 13.6k followers 1 following

Hero Electric

Mo on Y

Pioneering electric mobility in India for over a decade & redefining the experience of
travel.

bit.ly/3puGlJO

News Eco Heroes Optima Auto Expo ... One Race 2...

8 POsTS 2 IGTV (3 TAGGED

<
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SECURE YOURSELF S
TODAY FOR

A SAFER ‘ RESTORE wx
TOMORROW ELECTRIC
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RESTORE \
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Follow
social
distancing




{ nowoross e Kriowcross

INONEROS® 10,514 followers

‘Iw'®

We are the Service Quality Management Platform.

In this era of online guest reviews, your ability to closely manage

service quality has a direct impact on your company's bottom line.

Knowcross gives you the tools you need. e

Service Quality i the . rely on Knowcross: % KNOWMAINTENANCE - — '

Understaffed? The New KNOW Maintenance helps you do more with less!

Join us for the LIVE demo of Knowcross' latest product innovation, KNC ...see more

AN EXCLUSIVE PREVIEW OF THE NEW

E‘

e o g5k HE o HE"'I Decrease Asset Downtime _
v & Increase Asset Lifetime ‘J =

Hotel mai is as much pr ion as it is repair.
In the new KNOW Maintenance, we help you get in
front of asset problems through intelligent monitoring.

Boost efficiency.

KNOWCROSS Enhance guest service.

I t loyalty. ]
kncrease guT'S K O?'a 2 ‘ ’ EXPERIENCE THE FEATURES — =

‘you can better anticipate. respond and surpass expectations.

Knowcross
oo 10,514 followers Wlovenoss
T f Servi s+ 8
scope ° se ces Join us for a LIVE demo of Knowcross Suite of Hotel Operations Products!
o Dig”_OI S_I_rO _I_egy LE;.\W Inspection Witness how you can amplify your guest experience without compromis ...see more.
o e . O KNOW service -
*  Multi-ingual Welbsite v - 3 S il

Development

+  Website SEO
“Iuse [Knowcross] data to anticipate
o GO Og | e A d s guest needs because everything gets

recorded with profile notes.”

 Social Media Ads

ROOMS DIVISION MANAGER

» Emailers Design &
Marketing

e S L) “ l% 9 Housskesping "70% of guests feel satisfied that the hotel industry has effectively addressed

'l‘llC Kll( YWCTIOSS Service | sanitisation, cleanliness, and hygiene"

Hotel Operations Suite
? KNOWCROSS
.leh

see more

JOIN US FOR A DEMO: P>
January 27 AT 11 AM EST
THE NEwW LANDSCAPE OF

HOUSEKEEPING AND HYGIENE

KNOW
|nw«unn
ualm.mm
Join Clay Price, Sales Manager, as he
demonstrates the Knowcross Product Suite
including a special focus on those features

/ that will support post-COVID-19 rules and
procedures RESERVE YOUR SPOT

Live Demo - Knowcross Platform
Do you strive for e: llence in your service delivery?

info.knowcross.com « 1 min read
Knowcross will get you there.

KNOWCROSS

REQUEST DEMO
CAREERS



MEET YOUR AVERAGE
BUYER: he is online a Rot I'Z ShOP
sw\dV‘b‘. g
here are some + .
! - i and here is M ’

FACTS:
time on social media ®
than on email 67% of B2C and %1% _ \

He spends 3x more
of B2B companies
have acquired a m“
& b’, A Like 78% of Internet users, he

customer through
conducts product research online

Wy

Facebook

TOTAL LEADS

‘ /! f DO SMALL BUSINESSES SENETEE
USE SOCIAL MEDIA?
. Outbound
“ ’ Facepook 92% Marketing
1= :
© has made a mobile payment
once in the past three months
* Inbound

L—- Marketing




	Slide 1: PROFILE
	Slide 2: Our Ethos Where Execution Meets Creativity
	Slide 3: OUR UNIQUE DIFFERENTIATORS 
	Slide 4
	Slide 5: INTEGRATED SERVICE OFFERINGS
	Slide 6
	Slide 7
	Slide 8: OUR Clients 
	Slide 9: OTHER VERTICALS BRANDS
	Slide 10: BRAND STRATEGY
	Slide 11: OUR INTEGRATED METHODOLOGY
	Slide 12: SAMPLE CREATIVE WORK
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25: SEARCH ENGINE OPTIMIZATION
	Slide 26
	Slide 27
	Slide 28
	Slide 29: OUR WEBSITE DESIGN STRUCTURE
	Slide 30
	Slide 31: CASE STUDIES
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40

