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Powering Proficient Performance

An Integrated 360 ° Marketing Agency

www.digiquads.com

[ —


http://www.digiquads.com/

l Our Ethos l

U

Where Execution Meets Creativity

STRATEGIC CREATIVE DESIGN EXECUTION FOCUS
THOUGHT PROCESS APPROACH & TECHNOLOGY LED




OURUNIQUE DIFFERENTIATORS

INNOVATION, CREATIVITY, INTEGRATION & OUTCOME BASED MARKETING

o SAN

Offline to Digital Strategy to Execution
From print and onsite initiatives to From marketing plans, media plans

brand.com conversions! to digital, ATL and BTL execution

I

«

Outcome Focussed

Targeted outcomes

both offline and online




roi & kpi

digital suite

OURAPPROACH

d.i.y. marketing creative
on the cloud approach

360°,
no more silos!

)]

¢



INTEGRATEDSERVICEOFFERINGS
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Powering Proficient Performance

BRAND STRATEGY

®

360 Branding
Identifying and uniquely

differentiating you brand 0s
positioning is integral to your
b r a n dbilitg to attract and retain

customers vis a visits competitors! .

S

Powering Proficient Performance

DIGITAL MARKETING

360 Digital

Be it your website, your social
media, your emailers or you offline
to online initiatives, an integrated
approach to digital iswhat works

best!



INTEGRATION AT ITS BEST

Brand Strategy Website

S&M Positioning Influencers
Collateral SEM
E? Brand Visuals & @
: Tone of Voice
Operationa L _ :
P Brand Communication Online Social
Collaterals
Research, Positioning, We Focus On ROI And
Differentiation, Use The Power Of
Consistency. Analytics To Maximize
ORM

Brochure

8

CRO
Offline :
Public Relations . Email
Alliance All ATL, BTL And
Offline Communication ATL/BTL

With A Focus On ROI

Radio



OUR 360 DEGREE MARKETING APROACH

ACTIVITIES

o To Io Do Do o I»

To

Marketing Strategy & Planning
Media Plans

Thumb -stopping Creatives
Website Creation

Website SEO

Organic Social Media Marketing
High Performance Digital Ads
Campaigns (Google & Social Ads)

Email Campaigns

360 Degree Integrated Strategy

SEO Onsite

Website
Creation &
Marketing

Offline
Marketing

SEM Ads Offsite

Social Media
Marketing

Paid
A

anic

Marketing Plans Creation & Execution

OUTCOMES

A Targeted brand awareness

A Consistent desired positioning

A Social media community growth
A Social media engagement

A Top visibility in organic searches
A Top visibility through ads

A Website traffic growth

A Website conversions/leads

generation
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Research, Competition, Target Market, Differentiation, Positioning & Execution

BRAND STRATEGY



Where Research Meets Innovation Meets Creativity

8.. OURINTEGRATED METHODOLOGY

BRAND STRATEGY

01

Research

Who are your customers, competitors,
target markets! What are your
differentiated unique selling points vis a vis

your competitors?

06

Visualize

Create consistent communication and a
strong brand recall by creatng and
maintaining your b r a n admsnunication

and visual identity .

02

Analyze

How are you marketing your
differentiated USPsand bringing them to
you customer . Can your marketing

become an ongoing reality? How?

05

Digitalize

Digitalize as much as possible. Offline to
online, print to online, ATLto online and
BTLto online . Use your website, social
media and emailers to convert all

marketing to tangible ROI& KPIs

03

Strategize
Basis you USPs and those of the
competition, can you create a niche

for yourself and drive tangible ROIL

04

Optimize

Constantly monitor and enhance your
digital plan to ensure that you are
leveraging from A/B testing and getting
closer and closer to the sweet spot of

guaranteed ROI.



SAMPLE CREATIVE
WORK



RERA Registration N, RC/REP/HARERA/GEMI |
dated

.
RERA Registration No. RC/REP/HARE! IGGM/
647/319/2022/122 dated 2 2022
M BRAHMA o L

Realty

adani | W prAHMA

Realty

ou//l/e/ o nLe
z;%dc;ﬁ
to join us where Gurugram’s to the location the whole
future begins city will wish for

Tomorrow,
the who's who
of Gurugram

; will be
Join us for a chat over coffee Join us for a chat over coffee -
about the opportunities about the opportunities arriving here.

our new project brings for you. our new project brings for you.
Grab this chance
to be part of the
V Yl

Venue: Venue:

Samsara sales gallery Samsara sales gallery

N OMING SOON
INSSECTOR 62, GURUGRAM

www.adanirealty.com

c. given herein are mere artistic Impressk entat ses only. Readers are therefore s s, colours, etc. given herein are mere ors for repre n only. Readers are therefore
chedule and other relevant tarms amving at any decisico o = ding payment schedule and ather relev aritly vth rrLl»l;n o e ving at any decision of




adani

Realty
Teaser EDMs

adani

Realty

RERA Registratio
647,

| M sRAHMA

n No. RC/REP/HARERA/GGM/
379/2022/122 dated 20.12.2022

/o on www.haryanarer.

. 64 of 2010 dated 21

a.govin
.08.2010

Tomorrow,
the elite here
will wish for

elevating
experiences.

rab this chance
to be part of the
-

) EOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com

RERA Registration No. RC/REP/HARERAIGGM/
647/579/2022/122 dated 20.12.2022

also available on www.haryanarera.gov.in
Licence no. 64 of 2010 dated 21.08.2010

Tomorrow,
you will wish
you had been

here today.

Grab this chance
to be part of the

Referehce Image

) FOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com

0ses only. Readers are therefore
er prior to arriving ot any decision

.
RERA Registration No. RC/REP/HARERA/GGM/
- 647/579/2022/122 dated 20.12.2022
. == BRAHMA s
Licence no. 64 of 2010 dated 21.08.20%0

Realty

Tomorrow,
shoppers here

will wish for
haute couture
right in Gurugram.

) EOMING SOON
IN/SECTOR 62, GURUGRAM

www.adanirealty.com




adani | B RRAHMA S

avadablo on www) govin
Liconce no. 64 of 2010 dated 21.08.2010

Realty

adani | M prAHMA

Za/dc;/j £

will soon arrive here. Will you?

adani | mpp A

Realty Realty

a@ i Za/(ﬁi/j K‘

Realty has a new address.
Launch EDMs

Sustenance EDMs (Ll (L

DOWNTOWN DOWNTOWN

AVENUE AVENUE

SE’CYOR 62, GURUGRAM SECTOR 62, GURUGRAM

(L

DOWNTOWN
AVENUE

SECTOR 62, GURUGRAM

= % =

i | Y
] ||IH|HHH| M ; Golf Course Road | 161 Airport | Huda City Centre
i & Rapid Metro (5 mins)™ (40 mins)™ (15 mins)™

Boutique Commercial Plots sizes ranging
from 100.65m 2t0176.13 m 2

Boutique Commercial Plots sizes ranging P Y YTy e e
from 100.65m 2t0176.13 m 2 ra t0176.13 m?

To join the lavish, call: xx xx XXxXXXX

To join the lavish, call: xx XX XXXXXX

‘www.adanirealty.com

Disclaimer; The images, appearances, colours, etc. given herein are mere artistic impressions for representation purposes only. Readers are therefore

requested to verify ot detalils, inchuding poyment schedule and other relevant terms P
of buying any unitin the soid project *T&C APRY.

To join the lavish, call: xx XX XXXXXX

www.adanirealty.com
Disclaimer; Tha images, appearances, colouss, etc. given herein are mere artistic impressions for representation purpeses only, Readers are therefore
requested to verify o details. including payment scheduie and other relevant terms independently with the promoter prior to arriving ot any decision
‘of buying any unitin the said project *T&C AppYy.

www.adanirealty.com

Discicimer The imoges, Colours, stc. given t Readers oo
therefore requested 1o verity of detols, incuding payment schedule Gnd ather relevont terms indspendently with the promoter prior to.
oriving o any decision of buying ony Uit i 1he soid project. “T6C APpY.



ALilA

FORT BISHANGARH . JAIPUR

ALLLA ronramancasi. s

INDIA'S FINES

Mem——
O

SURPRISINGLY DIFFERENT

BOOKNOW  t 4917230

INDIA'S FINEST BOUTIQUE FORTRESS BY ALILA

Andantoriat que moluptae. Oceus alibusciae volupea temauia sintur. Bit pro videligni, veribus, id

que veles i ! voluptacem
R

pe
i Mol moluptis
lands i s, Edi auds

taqui oditessuateate in ab vl pientio ent.

ALLEAS®. .. snicananiein

BOOK NOW: € 49172300 58058 ¢ bishangarb@alishotchs.com alihotelscon

AVLA orp s o

INDIA'S FINEST BOUTIQUE
FORTRESS BY

RN RRTE )]

e moluptac. Oceus alibusciae volupta temaquia sintur. Bt pro videlignist, veribus, id

unt. Rumaque landaes.
vellabo rendae. ltaqui oditessunt e

A].l].A FORT BISHANGARH . JAIPUR

INDIA'S FINEST BOUTIQUE
FORTRESS BY ALILA

molupeac. volupta temquia sincur B pr ibus, id que veles.
s

2 .
ulorest aut por magnate mporror maiorumaui fus. Edi audae vellabo rendae. Iagui odiessunt eate int b
invelly o ent.

BOOKNOW  t +917230058058 e bahangarh@allahocelscom sishotcis com

.
A]—l].A FORT BISHANGARH . JAIPUR

SURPRISINGLY DIFFERENT...

Andantoriat que moluptae. Occus alibusciae volupta temquia
sintur. Bit pro videlignist, veribus, id que veles repudam dolupic

r. Sunt lam quatiandae pe nat. Itas seque conseque
voluptatem ipienim illiquia nonsendae nos dem corecae estiatem.
Molo moluptis ipitate nimus eaquunt. Rumque landaest, sit etur,
ullorest, aut por magnate mporror maiorumqui nus. Edi audae
vellabo rendae. ltaqui oditessunt eate int lab invellu pientio ent

BOOK NOW t +91 72300 58058 e Dbishangarh@alilahotels.com

alilahotels.com
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TT Scope of Services

Brand Identity Guidelines

Maldives Kunaavashi

A Conceptualization of a
new brand & its
identities




Resort
Bathroom Supplies Tent Card
Finished Size - 148 mm (w) x 210 mm (h)

Resart

Filow Manu
Size- 210w} x 297(h)

Please Help Us Save
Our Planets Resources

YOUR PILLOW MENU

long sheep.
~ancient proverb

 specal pllow menu for you o chose from.

ral Rbres,

e have pillow options for you.
lassh Goase Down Feather Pillow
i it o,

5 100% natural components
Hypo-Allergenic Cotton Pillow

suffering from allergies.
Wool Comfort Pillow

Adenss.
allnatural materils.

Stress Relief Pillow

(0 hedp resieve stress.

Contour Billow

your body.
back or on the side.

TT Scope of Services

A Conceptualization of a
new brand &
operational collaterals
and templates

Resort
Turndown Service
Finished size - 210

Dear Guest,

Peribus ditics: et adio maximil busam dolo vesbeatium nullsbaratis eas pradus ne que dios
NODTIOS UL Paria pre, quas allSe AUt Soul ras MINcrintam quat es &t fugiatbus moluptas
erspeliciazs dolorpa rerferent velitarur 20 &5 et ut pedi nus dolecatiunto tem et faccusa
peraiumqul aut rententio blam am, tore ecs adk pero quate cum volest harum qui quas.
maiaren tecati reratia que peribus totaqul odiiost as s re opta et disquibus non niendis
sitassim quamus Ut quia dessequod malorempe vellupils nam, aut molore, ommodi od ea
ST LIPS €7 st MAENES 3 &1 FeM VolOrese 237N ENIMen ALT iuribus repedifsys, vel
enteniet earlbusdse atemodiosam quiae quis dokum, 1o valuptia ducl cuptas senimas conem
quidests conecen taemal Lptae.

Wam ium ewur sin nihit est, inus modi alitaep raepta qui id quatur, seque quis at hillam,
que nus nes ma maio. Occupta defiquat fuga si dolor secion provit unturis aut omni diis
AoiuptaTibus cUlaCCUm FAccae cus, qUIAM a5 dolorUnt Que maio dolum et a0Eus enda pos
suntiorpor apidebit ium Ullessequas. Acepale Stont et aspietur?

Obis daloreicate volecats eia dit aut aliqui omnim quo eaqui dolorest es santio. Vella
dicsanis cdolores aut sboratiater denimil tasperma ex emam, commala blabore hencatas
asit, sitaem re quiatior &t facerempenum faccus et magrisi dolorum quis ut lacum volaric
aerepre dit cous destisit eum enit restis et pa qui slquis tousa voiupi tempelignam, ium
velencciae ParUMGUA rem rerferiam erchicabo. Tat et vands voluptam nis nupa pravize
cuatios sinus, uniiae consendae.

Aborerita: dempare pertnguedi tet intus delia quat 2ut est, ullaborum, Suscit mes

doluptaspe cumauia vollace repedic faclum simagninic tecae nem intias solonum rescipiclas
perion nos ecs eum, Ipic tem corsarlos cum earcipsam reped qui omini officias ex eic to I

Ragards,

[NPUNSPES

Nicholas Armstrong
Founder & CEQ
NOOE Hotess & Restaurant

Card
m ) x 148 mm [h)

ITURNDOWN SERVICE

Front

Back

LS

The Spa

has appointment on

[JMon. [ Tue. [Owed. [t []

Date Time:

*If you are unable to keep your appaintment, please cONtact us
in advance so that another guest can enjoy our spa treatments.

[Jsat

Resort
Luggage Check Out




Flame Menu | Size: 150 x 297 mm

CHARCOAL GRILLED CHARCOAL GRILED DRY AGED
SELECTION SEA SELECTION LAND
$46.00 Dry Aged Prime STRIPLOIN STEAK $75.00

Dry Aged Prime Tomahawk bone
in RIB-EYE $80.00

Dry Aged Bone in RIB-EYE STEAK $110.00

CHARCOAL GRILED PRIMIUM
SELECTION LAND

Certified BLACK ANGUS Fillet Mignon  $120.00
New-Zealand RACK OF LAMB $60.00
BBQ PORK RIB $66.00
FLAMES SPECIAL PLATTER
FORTWO

r—

fl-am-e

lemon butte;
butter sa

 I—

TT Scope of Services

A F&B outlets
conceptualization

A Open Flame Gill
Restaurant

All price : St ;: P All prices are in United States Dollars & exclusive of
service charge 2 evail ernment taxes. service charge and prevailing government taxes,

W wil i in i ciaffir W will he: happy to assist you in your selection if you suffer
i m atiy allergies or food intolerance,




Sashimi Platter (4 pieces) $16.00
Maldivian Yellow Fin Tuna, Red Snapper,
Octopus, Atlantic Ocean Salmon

Philly Roll @ $30.00
Smoked salmon, avocado, cream cheese

Traditional Japanese food is known as “Washoku”
in the land of the rising sun. Dynamite Roll &8 -« $28.00
"Wa'" translates to peace or harmony, while Spicy roll with tuna, salmon, crab
"shoku" means meal.

California Roll & # $25.00
Crab, cucumber, mango, masago (fish egg)
You are about to experience the Japanese style of

cooking called “Teppanyaki”. Our Chefs will show # Rainbow Roll $25.00
- off their amazing culinary skills by slicing, dicing Mango, cucumber, asparagus, tofu assorted roll
and juggling while preparing delicious meat,
Maldives poultry, fish and vegetables on an iron “T'eppan” Yondaime $35.00
Kunaavash griddle. Here we have created a balance between Combination of traditional & modern sushi created by our
I ! : traditional and modern Japanese cuisine. talented sushi guru
Unagi Maki role
Meshiagare-Bon Appetite Smoked eel, avocado, cucumber and soy glaze
; Nigiri
Atlantic salmon
1 Spider Roll & &
TT Scope of Services e avocad. snicy mayonmais
Crab, cucumber, avocado, spicy mayonnaise
Shrimp Tempura Roll #
IR F&B Ou tI etS Tempura prawn, cucumber and avocado
Con Ce pt ual Izatl On (@] VECETARIAN [&] MON-VECETARLAN § MUT 2] PoRE. B ALCOHOL _g” SPICY
. HEF RECOMMENDATION ﬁhIJIJ( W HEALTE LUTEN & RAW MEAT
/ J ap anese Ins p ire d BT e e et et ey e e ey
1111 __—____________ -————_._________
Dining B B
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TT Scope of Services

A F&B outlet
conceptualization

4 Laid Back Lounge &
Sunset Cocktails

STARTERS

17.00 p.m. to 23.00 p.m. | $ 14.00 per plate

# Bruschetta

Musshroom o tomato with permesan cheese, basil, garlic

& w Falafel
With pita bread & bummas dip

® Breaded Mozzarella Sticks

With cocktail ssuce

® Artichoke & Spinach Dip

Served with toasted crostini

® Empanadas
Filled with spanach, com & feta cheese

# Breaded Stuffed Mushrooms with Cheese

With turtar smuce

# Caprese Salad

Drizzled with basil pesto, black olive tapenade & aged balsamic vinegar

® Mezze

Haba ghanoash, hummus, stuffed vine leaves & tomato with pita pocket

@Nue SAPork JSpice W Healthy

W Chels Recommendation @ Dairy ¥ Vigetarisa | Alcobad
All peices are is United States Dollaes & exclusive of [0% service change und eevailing government luxes.

W will be huppry 10 e you in yose selessin if you salfer Gum sy allergles or 08 imolkernce

OCEAN DELIGHT

17.00 p.m. to 23.00 p.m. | $ 18.00 per plate

® Tiger Prawns the Way You Like (6Pcs)
Cocktail (poached), tempura or grilied
® Maldivian Yellow Fin Tuna Fish the Way You Like
Ceviche or tartare or sashimi with condiments
Grilled or Deep-Fried Calamari
With spicy lime dipping

ARTISAN PIZZA (67)
17.00 p.m. to 23.00 p.m. | $ 20.00 per plate
Ask uboul our pizza coms. ..

® Mediterranean Vegetables
& Prosciutto, Arugula, Olive, Sun-Dried Tomato
® W Pesto, Balsamic Chicken & Peaches
Shrimps, spinach, cherry tomatoes, mozz; cheese
Mediterranean minced lamb with goat cheese
® w Greek Seafood Pizza with Kalamata Olives
Herbs & Feta Cheese
® Home-made Garlic Bread
# Home-made Garlic Cheese Bread

@ Raspberry, Blackberry, Brie with Rosemary
& Pecans Nut

® Condensed Milk, Sliced Almonds, Banana,
Tutti-Frutti, Cinnamon sugar
WChers Recommentation @ Dalry W Vegetarian i Alohad @ Nur $Pork  JSpice W Headthy

All geices are in Unitod States Dollaes & exclusive of 1% service chage asd peevailing povesnment 1axes.
We will be hapy 10 et yaos bn yose selecsion if you walfer feum sty allergies ar fo0d inlerace
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TT Scope of Services

A  F&B outlet

/

conceptualization
Day Club Pool & Bar

VELI POOL SIDE MENU
11.00 a.m. to 18.00 p.m.

APPERTIZERS & SALADS

Crunchy Mexican Nacho Chips = &

With spicy tornato saisa, guacarnole & melted cheese

Crispy Chicken Wings »
With spicy BEQ sauce

Kunaavashi Fish & Chips ®
Battar fried fish filet served with steak fries & tartare sauce

Indonesian Prawn or Chicken Satay &
Sereed with spicy peanut sauce & traditional accompaniments

Goong Hom Pha
Crispy fried prawns in blanket

Thod Man PLa

Fried fish & p ith pickle, lime dipping sauce

Fresh Sashimi & Sushi Platter
With soya sauce, wasabi, pickled ginger

Chef's Salad

Baton of ham, chicken, cheese, calery, camot, boiled eggs,
olives and lettuce with 1000 island dressing

Emperor's Salad

Lettuce seasoned with traditional caesar dressing, croutons and topped

‘with parmesan cheese

[Elvagstarian $iPark JSpice BAloshol @Hut Bluiy VHasithy WChat Bacammandation

chuiiv of

Allpr
1%

\Wewill be happy bo assist you in your seiection
H you sutfer from any allengles or food Intolerance.

VELI WINE MENU

CHAMPAGNE & SPARKLING

CHAMPAGNE HALF BOTTLES
NV Moilt & Chandon Impérial, Epemay, FR
NV Veuve Clicquot Yellow Label, Remis, FR

CHAMPAGNMNE NON-VINTAGE
NV R de Ruinart Brut, Reims, FR

NV Moit & Chandon Impérial, Epernay, FR
NV Krug Grande Cuves, Remis, FR

CHAMPAGNE ROSE
NV Ruinirt Resé, Reims, FR

TETE DE CUVEE
2008 Louis Roederer Cristal Brut, Reims, FR

SPARKLING
NV Marchese Antinori Cuvee Franciacorta Brut, Lombardy, ITA
NV Jaurmne Sarra Cava Brut ‘GOLD' Sleave, Penadés, SP

SPARKLING ROSE
NV Veuve du Vernay Rosé, Loire Valey, FR
NV Jaume Serra Cava Brut Rosé PINK Sleave, Penedis, SP

$125
$130

$275
$220
$970

$370

$1500

$120
465

$90
$75



IStayhotels

I-Staysocial I-Stayfueled i-Staylocal I-Staymyway




i-Stayhotels:

ourstay here? Think there's room forimprovement? Have a fewsuggestions?

sl The inte tion is to make all your vists perfect. So go forit!

Seriol no.

fs this your first time ot Mango?

Ifyes, what led you here?

+ o, don't give them to

- Why?

Willyou vist here again?

Definitely Not so much

Want to add something?

Thonks so much! See you soon!

i)-Stayhotels:

HELLO!

@-Stayhotels:

[T —r—

Prepared With Love

IStayhotels

in-Stayhotels:

Operating Instructions

check-out.

WEHCOME
10 MUMBA

Mrs./Mr.

i’-Stayhotels:




Apodis Collection Collaterals

{ PLEASE CLEA
{ MY ROOM




